
WHO WE ARE 
South Carolina Living readers 
are your best customers
Our readers are active, influential and engaged. They 
have the discretionary income to purchase the products 
and services that cater to their Southern lifestyle, and 
when they make buying decisions, they turn to our 
pages for inspiration and recommendations.
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Sharing the story

As a child growing up in the Lowcountry, Dawn Dawson-House 

enjoyed learning about the exploits of African American history 

makers, including South Carolina civil rights leader Rev. Joseph 

DeLaine and Robert Smalls, a former slave who represented 

the Palmetto State for five terms in Congress. Those lessons 

were learned at the family dinner table as well as at church 

and other social gatherings around her hometown.

“The community of Beaufort won’t let you forget that 

African American history is important,” Dawson-House says. 

“Our teachers, our families, our festivals and events, you were 

surrounded by African American heritage. I found it interesting 

because it spoke to us.”

Since January, Dawson-House has been the executive 

director of the WeGOJA Foundation, a nonprofit working 

to document and promote African American heritage sites 

throughout South Carolina. Pronounced we-GO-juh, the name 

is an acronym of principled words from the Yoruba and Wolof 

languages spoken by the people of western Africa who 

were brought to the Carolina colony and enslaved.

That work is done through historical 

markers, listings on the National Register of 

Historic Places and entries in The Green 

Book of South Carolina online travel guide 

(greenbookofsc.com). Teacher guides are 

provided for instructors, and a Family 

Reunion Toolkit was launched in April to 

encourage the large number of African 

American families who gather in South 

Carolina to incorporate historic site visits 

in their weekends. 

Dawson-House, who spent nearly 

25 years in public relations for the 

S.C. Department of Parks, Recreation 

and Tourism, believes there’s no 

time like the present to embrace 

the stories of our past.

“The more we can share the 

story, the more we can convert 

interest into advocacy, and 

advocacy into activism, we 

can start telling our true story 

better,” she says. “It’s not 

just for tourism, but for the 

public’s full understanding 

and appreciation of 

history.” —MICHAEL BANKS   
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Dawn Dawson-House

CLAIM TO FAME: She recently accepted the job of executive 

director at the WeGOJA Foundation (wegoja.org) after a 

long career in communications with the South Carolina 

Department of Parks, Recreation and Tourism.

ALMA MATER: Graduated from the University of South 

Carolina in 1985 with a degree in journalism. “I thought I 

was going to be the next Oprah Winfrey, but got out into 

the real world and realized I couldn’t pay rent.”

FAVORITE STATE PARK: Landsford Canal State Park in 

Catawba with its “gently tumbling” whitewater and fields 

of rocky shoals spider lilies. “It’s a beautiful sight.”

TIME TO UNWIND: Dawson-House enjoys Mexican food and 

spending time with friends and family. She and her husband 

of 26 years, William House, who works with the S.C. 

Attorney General’s office, are planning a train trip through 

the Canadian countryside.
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$94,000 
Average household income

$347,500 
Average market value  
of primary home 

96% 
Own their home 

73% 
Attended or graduated 
college

75% 
Adults 55+ years old
Source:  MRI-Simmons 2022 Reader Survey

615,000+ 
Avg. monthly print subscribers            
 Source:  AAM Audit June 2022
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Katie and Wes Lyon, Max Berry

HOME BASE: North Charleston.

CLAIM TO FAME: Founders, Allegiance Flag Supply 

(showallegiance.com).

FAMILY BUSINESS: Max Berry’s grandfather once 

owned a textile plant in Savannah, Georgia.

PREVIOUS JOBS: Katie Lyon worked as a fashion 

photographer in Los Angeles, and Wes Lyon worked 

for talent-management giant IMG. 

WORDS TO LIVE BY: “We love our country, and we’re 

proud to fly the flag,” Katie Lyon says. “But we had 

no idea it would take us to where we are today.” 

Made in  

the USA
In business and in life, good timing can 

make all the difference in the world. That’s 

certainly the case for the founders of 

Allegiance Flag Supply. 

Katie and Wes Lyon, two-thirds of the 

team behind the company making waves 

in the American flag business, married in 

2015. But Katie Lyon’s connection with 

Allegiance’s third founder, Max Berry, dates 

to when the pair attended Charleston’s 

Mason Preparatory School together, 

beginning in middle school.

The trio came together as adults when 

Berry and Wes Lyon attended the College 

of Charleston’s MBA program. But it was 

buying homes that put them on the path to 

creating Allegiance.

“We were both flying American flags 

and having the same problems: they were 

mildewing, ripping and tearing,” Katie Lyon 

says. “We couldn’t believe there was no one 

in America making quality American flags. 

And the thought of buying American flags 

made overseas was ridiculous. We started 

thinking this could be an opportunity.”

They launched Allegiance in September 

2018, working from their garages at night 

while continuing their day jobs. It was a 

slow start, but then sales jumped more than 

4,000% (that’s not a typo) in 2020, and they 

are up another 500% during the first months 

of 2021, Berry says.

“When COVID hit, I think there was a 

huge sense of American pride in that we 

were all in this together,” he says. “It hit 

around springtime, which is the flag-buying 

season. And people were at home and 

looking to upgrade the things in their 

home.”
The trio quit their day jobs last year to 

concentrate on Allegiance and have since 

hired 19 employees. Flags are hand sewn 

at facilities in North Charleston and Vidalia, 

Georgia, and all Allegiance’s products, from 

wooden poles to brass spinners, are 100% 

American made.

“We could have never forecasted the 

number of orders we’ve had,” Wes Lyon 

says. “But what we’re doing is very different 

in the flag world in terms of the quality.” 
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Expert in the field

It might be said of David Shields that he is, quite literally, a man of many tastes. 

Seashore Blackseed Rye, Purple Straw Wheat, Brunswick Black Oats, Bere 

Barley, Hicks Mulberry, Red Bearded Upland Rice, Carolina African Runner 

Peanuts—these are just a few of the heirloom grain crops that Shields, as 

chairman of the Carolina Gold Rice Foundation, has helped restore in South 

Carolina and beyond. 

The Carolina Gold Rice Foundation is a coalition of millers, geneticists, 

farmers and historians dedicated to restoring traditional farming practices and 

reintroducing the heirloom crops that fed generations of South Carolinians. For 

his part, Shields scours old agricultural journals, farmers’ instruction manuals, 

classified ads, seed catalogs, seed banks and anywhere the clues of past crops 

can be found. 

“Sometimes you’re running down the highway and see this extra tall corn 

growing on the side of the road,” he says. “And you know by the sight of all 

that corn that it’s an antique corn. You go up and ask the farmer, ‘Can I have a 

few ears?’”

Once the grains are located and identified, Shields and his colleagues go 

about the rigorous process of ensuring the seeds can be cultivated year after 

year. He sees this as important and necessary work in an age when modern 

plant breeding is often driven by traits like the ability to withstand roller milling, 

rather than by flavor and sustainability. 

“In cultures all across the world, for hundreds of human generations and 

thousands of plant generations, seed selection was for flavor,” Shields says. 

“And since flavor is equated on a certain level with nutrition, in this large picture 

of understanding, the oldest forms embody the wisdom of entire cultures about 

flavor [and] nutrition.” —HASTINGS HENSEL | PHOTO BY MILTON MORRIS

David Shields

AGE: 68.

RESIDES IN: Columbia.

CLAIM TO FAME: Chair, Carolina Gold Rice 

Foundation (carolinagoldricefoundation.org); 

Professor of English, University of South 

Carolina.

ON A MISSION: The foundation researches 

and promotes cultivation of heirloom crops, 

providing long-lost farming knowledge and 

seed—for free—to communities seeking to 

reconnect with the state’s agricultural and 

culinary past. 

A MATTER OF TASTE: “I think the world of 

heirloom grains, because they don’t lend 

themselves to mass mono-cropping, give 

you a life that’s manageable, and connect 

you with ingredients and taste that have 

great resonance in the community.”

 18 SOUTH CAROLINA LIVING | JANUARY 2021 |  SCLIVING.COOP

FOR MORE INFORMATION

Mary Watts
803-739-5074
Mary.Watts@ecsc.org
SCLiving.coop
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